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2020 TRAVEL WEEKLY MAGELLAN AWARDS WINNERS ANNOUNCED
GOLD AND SILVER WINNERS NAMED

Secaucus, NJ (October 28, 2020) – Travel Weekly announced the winners of the 2020 Magellan Awards.
With entries from across the U.S. and around the world, the Magellan Award winners represent the best
in the travel industry and salute the outstanding travel professionals behind it all.
The Magellan Awards honor outstanding design, marketing and services in a broad range of industry
segments including Hospitality, Travel Destinations, Cruise Lines, Online Travel Services, Airlines and
Airports, Travel Agents and Agencies, Tour Operators and Ground Transportation.
“Magellan winners are those in the industry who communicate travel’s promise, through words, images
and design, in ways that ring true and stand out,” said Arnie Weissmann, editor in chief of Travel
Weekly. “They create the environments and craft the messages that spark travelers’ imaginations.”
The Magellan Awards are judged and overseen by a one-of-a-kind panel of top travel professionals
representing the best names and most accomplished leaders from the industry. In determining winners,
entries do not compete with one another, instead they are judged against a standard of excellence
based on the long experience of Travel Weekly. To uphold this high standard of excellence, a category
may have multiple winners, or may have no winners at all.
For a complete list of silver and gold winners, please visit www.travelweeklyawards.com.
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Travel Weekly is the most influential provider of news, research, opinion and analysis to the North
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face-to-face events in 11 countries in retail travel, hospitality and hotel investment, corporate travel,
travel technology, sports travel, and the meetings and incentives industry. In addition, Northstar owns
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